The appointment of Indonesia as the event organizer of Asian Games 2018 could be seen as a challenge and at the same time is an opportunity to show the world that Indonesia is capable in hosting this such big event. This international sport event like Asian Games could be classified as world sport tourism, especially in Asia. Various kind of sports that matched or competed during the period of Asian Games could be offered as a tourism attraction.
I. INTRODUCTION
The development of the tourism industry as a business venture, almost all of its activities are driven by private parties who play a role in it, including the travel agency. From these developments shows that the Travel Bureau is one of the parties that play a role in the development of the tourism industry in addition to accommodation service companies, transportation, management of tourist attractions, and others. The main role of the Travel Bureau according to Desky (2001: 3) is as a liaison between tourists and companies providing travel facilities needed by tourists to reach the destination. Meanwhile, according to UNWTO, which is one of the most important tourism organizations in the world, it provides data that around 70% of the flow of tourism in the world is handled and managed by a travel agency.
In addition, according to RI Legislation No. 10 of 2009 concerning tourism that Travel Agencies / tour operators have an important role in advancing tourism development, because apart from its main function of making tour packages, Travel Agencies can also be intermediaries in selling products of other companies such as transportation companies, hospitality and attractionstourist attractions. From these two sources explained the main function of the Travel Bureau is to make a product that is packaged for tourists, namely tour package, in addition to the function as an intermediary between prospective customers (tourists) with other companies. Nuriata (2014:27) said that in accordance with the nature of a product both services and goods viewed from the aspect of preparation that the product must be made based on two orientations, namely the product or aspect of product interests and orientation in terms of consumer interests. So that in the activity of arranging a tourism event or tour itinerary, it is necessary to have a diversity of destinations, both tourist attraction or performances (events) both regular and non-regular that will be visited. As one of the efforts to make inbound tour package products, namely to bring in foreign tourists through variations in determining destinations that will be included in the itinerary, including through the introduction and development of activities or international class sports events such as sports activities. at the Asian Games.
Based on the above phenomenon, this study analyzes how to use the 2018 Asian Games event as an itinerary sport tourism in an inbound tour package. The objectives of the research are (1) to analyze Asian Games events as tourist attractions and (2) to find out the Asian Games packaging formulation as a sport tourism attraction in inbound tour packages?
II. LITERATURE REVIEW

A. Asian Games and Event
The Asian Games are international sports events involving countries in Asia. In 2018, the Asian Games are held in Indonesia with centers in Jakarta and Palembang. The Asian Games according to the OCA (Organization Council of Asian) are competitions of various sports participated by Asian athletes, held every 4 (four) years in the Asian region. In the context of event management, the Asia Games can be categorized as special event as shown in figure 1 .
There are several understandings of this event, among them are contained in the Big Indonesian Dictionary (KBBI) which explains the event is the thing or subject that will be discussed (in meetings, negotiations, etc.). The event is also defined as an activity that is held to commemorate important matters as long as humans are individually or in groups that are bound by custom, culture, tradition and religion which are held for specific purposes and involve the community environment held at a certain time (Noor, 2013) .Moreover, Shone and Parry (2002) states that special events are that phenomenon arising from non-routine occasion which have leisure, cultural, personal or organizational objectives set apart from normal activity of daily life, whose purpose s to enlighten, celebrate, entertain or challenge the experience of a group of people. Another definition is described by Getz (1997) that event is those non-routine occasions set apart from the normal activity of daily life of a group of people. 
B. Tourism and Tour Packages
According to the WATA (World Association of Travel Agent) provisions, tourism is a trip for more than three days, organized by a travel office in the city and the event includes browsing in various places or cities both inside and outside the country.
Meanwhile, according to Government Legislation number 10, year 2009 concerning tourism: tourism is a journey carried out by a person or group of people by visiting a particular place for recreational purposes, personal development, or studying the tourist attractions that he visits in a temporary period.
Another opinion is from Hornby AS in Suyitno (2001: 8), tour is journey in which a short stays are made at a number of places, and the traveler finally returns to his or her own place. (Travel is a journey where someone is in the trip temporarily stopped in several places and finally returned to the original place where he began to travel.)
Referring to the above definitions, it can be concluded that the notion of tourism emphasizes more on activities carried out by tourists in a tourism journey. In a tourist trip, tourists visit a historical tourist spot so that tourists can be said to have carried out historical tourism activities. In the sense that activity is done is to enjoy historical objects. This is an illustration of activities in a tourism trip. Where activities in tourism are very much determined by the interest of tourists themselves. Not only determined by tourists' interests but based on available tourism resources. Therefore there are many historical tourism terms, cultural wista, natural tourism, educational tourism, sports tourism and other types of tourism.
While the types of tourism in terms of activities or activities according to Kesrul, (39-40: 2003) consist of; Pleasure Tourism, Recreation tourism, cultur tourism, adventure tourism, business tourism and Sport tourism, or sports, namely tourism activities with scheduled events as the main visit to visit regional or international sports events.
In tourist activities, dining tour packages become a very important part. Tour Packages according to Nuriata (2014: 11) are defined as a tourist trip with one or more visit destinations arranged from certain travel facilities in a fixed travel event, and sold as a single price that concerns all components of the tour.
Damardjati in Suyitno (2001: 67) defines a package tour as a tour plan or event that has been arranged in a fixed manner, with a certain price that includes costs for transfer/transportation, accommodation/hotel facilities, and sightseeing in the city, these attractions will be cheaper to fall compared to specially planned tours or request.
Whereas according to Desky (2001: 23) The tour package is a combination of several tourism products, a minimum of two products, which are packaged into a single price that cannot be separated from each other.
Based on the above experts' definitions about tour packages, the authors conclude that tour package is a travel product that is planned and organized by a travel agency where the travel program has one or several visit destinations that involve certain travel facilities that have a single price concerning all components of a tour.
The types of tour packages include: 1). According to Suyitno (2001: 69) in terms of its arrangement, package tours can be divided into two, namely Ready Made Tour and Tailor Made Tour. a. Ready Made Tour Is a tour package prepared by the tour operator without waiting for requests from prospective participants. In other words, the preparation of the product is entirely on the initiative of the tour operator. b. Tailor Made Tour A tour package that has been prepared after a request from prospective participants.
2) Definition of tour packages in terms of the origin of tourists. According to the Desky (2001: 23), Inbound is a tour package designed for the consumption of foreign tourists with the aim of traveling domestically. While Outbound is a tour package designed for consumption of domestic tourists, with the of traveling abroad. In addition Yoeti (2010: 75) inbound tourism is tourism that specifically attracts or brings in foreign tourists (foreign tourists) into the country in order to increase foreign exchange earnings from the tourism sector. This type of tourism will succeed, if domestic tourism can be developed properly.
C.Itinerary
Itinerary according to Suyitno (2001) in a travel planning book gives an understanding "A document that can be used to illustrate the implementation of a tour or become a shadow product that will be accepted by consumers". Meanwhile, according to Robert T Reilly is still in Suyitno, giving a definition; "A day byday schedule of travel plans and arrangements on a specific tour" According to M. Kesrul (2003: 41) , the itinerary or tour program is: "A document that contains a travel program, from the departure to the destination to return to the place of origin with an explanation of the travel time, the object of the visit and the place to eat.
III. METHODOLOGY
The methodology used was qualitative approach. The itinerary and design analysis of travel companies in Bandung, West Java, especially companies in ASITA. Whilst data collection was conducted by interview techniques, literature studies, and questionnaire technique.
The subject of the study was 25 (twenty-five) travel tour companies that were active in inbound tourism package sales activities from 187 member travel company companies in Bandung Raya and became members of the ASITA West Java DPD. Sorted from 187 companies there are 25 companies as sample that are active in selling inbound tour packages for destination cities including: Jakarta, Bogor, Bandung, Yogyakarta, Bali, Palembang.
IV. RESULT AND DISCUSSION
Based on the results of the research that has been done, the following findings are obtained:
A. How to analyze the Asian Games event as a tourist attraction.
With the increasing number of Travel Agencies in West Java generally and Bandung especially in the last two decades from year to year, it was recorded in 2015 that travel companies who were members of the ASITA West Java DPD 295 travel companies and up to July 2018 388 companies were recorded and this number excluding travel companies that have not joined the ASITA West Java DPD travel company association (www.asitajabar.org). The growth of this travel business has led to an increasingly diverse Itinerary tour or event from tour packages made by each travel agency and offered to tourists which all vary according to the needs and tastes of tourists.
The 388 of travel agency companies in West Java are being members of the ASITA West Java Chapter. A number of 187 among those 388 companies are operated in Bandung Raya. Based on the data below, there are 25 companies that still actively selling tour packages for the market or foreign tourists, known as inbound Table 3 showed the rank of foreign tourists' request on inbound tour package on 25 travel companies. The table also showed the provinces or cities chosen as tour destinations in the itinerary.Bali, Bandung and Jakarta are the three top in the rank. The travel operator still need some more activities to increase the attractions of tour packages for foreign tourists on the other cities/provinces, out of the three top ones. At least, there should be some variety in tour package offering, such as innovation in the arrangement of itinerary. From table 4 to table 6 , it can be seen that the process of increasing sales of inbound tour packages by 25 travel agency companies in the Bandung Raya area with the destination of 10 major provinces in Indonesia experiencing a very significant increased of sales in 2018, which still running for 7 (seven) months (January to July). The increasing in year 2018 especially in Jakarta, Bandung and Palembang is happened because of in 2018 especially in August and September, the Asian Games were held in Indonesia, in two cities: Jakarta and Palembang. So that many tourists who bought some packages from the 25 tour and travel companies , then add some length of stay and add a new destination, Palembang. This is an anomaly since usually they only bought one city as destination, without a visit to Palembang. 
